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* Discover 7|5

Filters X Clear filters

= Platform

INFLUENGER @

¢ Gender ~

AUDIENCE ()
Any
Male

® Female

>50% -
INFLUENCER @

® Any
Male

Showing 3,039,741 influencers

Sort by Engagements ¥
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BILLIE EILISH

@billieeilish

Ariana Grande

@arianagrande

harrystyles

@harrystyles

Kylie

@kyliejenner

LISA

@lalalalisa_m

J

@jennierubyjane

Tom Holland
@tomholland2013

Zendaya

Gzondaya

Followers

87,021,489

243,761,677

38,927,015

241,126,584

54,070,056

46,598,262

44,804,327

97,917,214

Engagements

10,705,839

8,175,934

7,183,813

6,651,521

6,291,694

6,008,204

5,512,273

5,169,867

Engagement rate

12.30%

3.35%

18.45%

2.76%

11.64%

12.89%

12.30%

5.28%

25-34

25.26%

34.15%

29.35%

36.91%

30.89%

29.73%

29.25%

33.75%

Fomale

77.14%

79.39%

87.35%

81.26%

81.11%

80.25%

68.29%

78.42%



Powerful
Influencer Search
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Filters X Clear filters

= Platform

o d

@ Followers o
@ Account type v
@ Engagements v
@ Location v
@ Language v
& Age v
¢ Gender v
Q Topics v
88 Interests v
¢ Brand affinities v
B Ethnicity v

«

Showing 6,123,608 influencers
Sort by Engagements v

MAKE OUT HILL
@xdtontacion

BILLIE EILISH

@bisiocilish

Ariana Grande

@arianagrande

harrystyles
Ghanystyles

Kylie

@hyliejenner

LISA

Glalalalisa m

J

Blennienubyjane
Cristiano Ronaldo
Gcristiano

Followers Engagements

18,927,803 24,833,649
87,021,489 10,705,839
© Engagements ~ I
INFLUENGER () J
@ Followe
evancemeny @ Language ~
AUDIENCE ()
@ Locafon
AUDIENCE
INFLUENGER ()

mﬂv&NCﬂ'@

Engagement rate

131.20%

12.30%




Filters « O [search in 4,398 accounts with 1,451 creators BE 2 5% B
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Influencer Details
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Daniella Benita < Accounts

32yio- F - US 12 DANIELLA BENITA

Profile

-} Add Account

Overview Posts Analytics Audience

Accounts

Payment details

Post rates

Campaign history

Contracts

Messages

Notes

Changelog

TOTAL POST IMPRESSIONS @ TOTAL STORY IMPRESSIONS @ TOTAL IMPRESSIONS D

68,655 140,019 208,674

AVG. IMPRESSIONS PER POST AVG. REACH PER POST @

3812 3,246

AV IMPRESSIONS PER STORY @ AVG. REACH PER STORY

POST FREQUENCY




Campaigns
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< Campaigns

Beauty Mavens - Hair Color
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Creators (20,983) Review Content ® Published Posts Reports. Settings

POST FULFILLMENT IMPRESSIONS VIEW GOAL

25/20 10,094 /19,09 203,493/ 569,042

© paily »- Sortby v £ Sep 1,2016 - Oct 31, 2016

TOTAL VIDEO VIEWS © TOTAL WATCH TIME (H) @ TOTAL ENGAGEMENT @ TOTAL IMPRESSIONS )
982,998 50,493 150,845 4,905,898

YOUTUBE @
= 2,433,944

FACEBOOK @
509,443

©) INSTAGRAM @
509,443

TWITTER @
4 10,043

TWITCH @
495

TIKTOK ©
23

ES REVENUE @ ROl @ cPM @ PE @

SALES REVE vQ TICKET SOLD €
$20,000 +Add $34,999 $1,000 $100,000 $100,000
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Browse Influencer
Profiles
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Create Sales
Materials

QUBZOIM 2|AEE S
WSO} K| K12 HAAIZHS
TS 4 LI

2|AEE CSV, PPT &= PDF U=
LHELHZLE HAIZE COIEIE
HMH gnFete| 2to|E A3 S Sl

SR+ ASLIC

Nike Spring®Campaign

8 creators ’ k"
f

Creators (8) Posts (4) Report

ACCOUNTS 7 FOLLOWERS

o, {8 o g 93, v,

~ (3 n a B ’ ' Alltypes g - = Pub.Date ~ (5} January 1, 2021 - February 28, 2021

8 DANIELLA BENITA 8 Hopa Schwing




Brief, Sign,
& Approve

OjH|& A ASFAM HAIRES
Sl ASFAMSOA MZ2
|2l 7|=|off cHal = =
UASLICH.

31, QBN ES 2EIX T
ol 5918 2] Sl
0j2| YT 2 YALIC

8 DANIELLA BENITA

Creator comments Client comments

Daniella Benita
Aug 11, 2020 3:49:09 PM

Sure! How is this?

ovrgrnd
Aug 27, 2020 2:24:40 PM v

v You have approved this content.

Daniella Benita
Sep 25, 2020 12:57:04 PM

The post has been updated. Please review the content Send message x

Send the creator an email using the message field below. Provide details about the

N ‘ v Approve 3 . o
Dedicated Post campaign opportunity by sending a Campaign Brief, or send the creator a contract for
the campaign by selecting the Contract option.
Loving this new Redken
haircare line! #RedkenPartner s . )
#Redken To verify a different sender email, click here.

Add a note and click enter to send

August 11, 2020 3:46 PM (PDT)
'SELECT TYPE OF MESSAGE

e ;

RECIPIENT EMAIL *

REPLY TO *
justinbieber@icloud.com sebastian@webedia-group.com

Changes to the recipient email will be saved as
the creator's contact email.

SUBJECT *

Your Coca Cola X Bieber Contract!
FOR CAMPAIGN

). A Demo Campaign
BRAND
Coca Cola
MESSAGE *
BIUS®

Hi Justin!|




Track Sponsored
Posts
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Attention: 14 accounts in your campaign are currently in the non-auth or re-auth state, which may affect the data available for their campaign posts. Click here to resolve.

Nike Spring Campaign 5 < ¢

Creators (8) Review Content (0) Published Posts (4) Report Settings

I > | n J w L 4 7 Campaign Posts: Al types Cl + | = Pub.Date ~ £ January 1,2021 - February 28+

Allagra Shaw
DANIELLA BENITA °
[(NoN-AuTH

After! Golden-melty Does your dog do this? Chill sunday League stream | 5 COATS YOU NEED | an
Brilliance!!! #lifestyle all the chill vibes how to style them



Attontion: 6 accounts in your CAMPAIGN a7 curmenty in the NON-auth of r-auth stals, which may a¥ect for thar

A Demo Campaign s <

Grestors &) Raview Content 1) Pubished Posts (38) Report Settngs

Create Campaign e
Reports
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Influencer Dashboard

Hello, Daniella Benita. How are you today?

CAMPAIGNS

IT — S PPORTUNITY e
QIZROIME0| ZH|Q! 7[3], 2EIX o IR
Co EH A OICE A9 A Redken iy e o
Mt SEEL£ATE 588 L

ﬂaLl E‘I-- INTERESTED? ARTION [TEXtS

Respond > Publish content

POSTS PUBLISHED @

. - POSTS PUBLISHED @
o Amel 7|8 M3 i O1/4 5
= AL =
o ZHIXSANE
MTF EA
o OJ'I- = PAYMENTS ACCOUNTS
— Ol pare |
® 7 I-o | —_ X 7 |AI. x-" o DAYS LEFT UNTIL PAYMENT FOR MAY DANIELLA BENITA yuttua
Y EI-AI- ?=||'| xl_oll___l 6 @DANIELLABENITA 8 @YUTTUA a
> FOLLOWERS FOLLOWERS
PAYMENT THRESHOLD' 6,092 14,400

*%Ho1, LA 0], S0, ATelo], Z2EZ0f, HEo], Ef7]0, 320
Ef=20f, Q=of, Z2H=of, H30d, 2fAloto{ollA 0|8 FHsLICE.

@ $10.00




Measure your ROI
with Shopify
Analytics -

Analytics Products. Customer

Shopify AnalyticsE g8s}0] =2 ol
;I-I:H §|'-6I'A‘| IR. Sort by: Total sales v Total saes No. transactions Conversation rate Campaign ROI

Brenda Westervelt

2 $88,094 a1 1.5% $58,094
@Brenda

ROI&H

HIAEMB] HIE Al

£|7 MTLE L= QIZZ0IN Thot
Mol £ %3}

x| @2 7|ute| EfzlE M

Danni Cindi

@DanniCindi $45,023 A3 85 3.3% $35,023

@ZAireBotosh

COrey‘ Rosser $18,640 12 0.8% $13,640
@Corey73

ﬁ Zaire Botosh $24,547 2 21% $20,547

Samantha Donaldson
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Full features Engage

Campaigns

Database

5
3
Q
2
(]

of
i)
=}
=
o
i

HI3 27|

, 20|

PDF

CSV

|9l 2 M Xt S35}
PPT, CSV,

CHEF HIAIX] H &
A=A S ZH HH




Brandwatch

Thank you!

XIZ} 5! HHZ : (F)C|MIEE! DnA(Data & Analytics) &
E: marketing@samhwa.com

T:02-3487-6278

H: https://www.dxentric.co.kr
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